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QUESTION BANK
UNIT-I
1. Explain tools of E-commerce.
2. Discuss history and growth of e-commerce
3. Whatis E-business? Explain difference between E-commerce and E-business.
4. Explain regulatory expect of E-commerce.
5.

. UNIT -II

Explain various models of E-commerce with special reference to B2C and C2B.

1. Whatis The Impact of E-Commerce on Various Business Sectors.
2. Discuss various methods of e-payment.

3. What is social and economic impact of E-commerce?
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